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Our alumni are movers and shakers; educated, driven and 
exceptionally engaged. They’re spread across the country, 
but with deep ties to Missouri and their alma mater — and 
they’re happy to support businesses that love Mizzou as 
much as they do.

As representatives for over 356,000 (293,000 
graduates) Tigers worldwide, we’re always on the lookout 
for featured partners and sponsors who align with our 

values and mission. So if you’re ready to speak directly to Mizzou’s best and 
brightest, you’re in the right place!

Let’s chat about the ways we can help you share your message — and the 
benefits of partnering with the Mizzou Alumni Association. You’ll be glad you did.

M-I-Z!

TODD MCCUBBIN, M ED ’95
EXECUTIVE DIRECTOR, MIZZOU ALUMNI ASSOCIATION
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WANT TO REACH MIZZOU’S 
MOST DEDICATED TIGERS?  
WE CAN HELP.

Contact Scott Dahl, Director of Travel and Business Development
573-882-2374  |  800-372-6822  |  F 573-882-5145
scottdahl@missouri.edu

Questions about advertising or 
sponsorship opportunities??
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OUR AUDIENCE (NATIONAL)

DC

Where we are 
in the United States

Total MAA Member Households 24,623
Figures based on actual circulation data taken from USPS mailing statements.

Rev. 5/2025
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Total Alumni/ 
Mizzou Alumni Association Members

356,802 344,723
Total alumni worldwide Total alumni nationwide

Reach Tigers far and wide.  Our alumni and fans can be found in all 50 states, as well as countries around the world. 
But no matter where they go, they still share deep, lifelong ties to the university.

M I Z Z O U  A L U M N I  A S S O C I AT I O N  O P P O R T U N I T Y G U I D E
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OUR AUDIENCE (REGIONAL)

Figures based on actual circulation data taken from USPS mailing statements.
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Statewide total . . . . . . . . 147,491

St. Louis area . . . . . . . . . 55,996
(St. Louis City; St. Louis County; St. Charles 
and Jefferson counties in Missouri; Madison 
and St. Clair counties in Illinois)

Kansas City area . . . . . . 29,900
(Jackson, Clay and Platte counties in Missouri; 
Johnson, Wyandotte, Douglas and Leavenworth
counties in in Kansas)

Central Missouri area. . . 39,217
(Audrain, Boone, Callaway, Cole, Cooper, 
Howard, Moniteau, Monroe and Randolph 
counties.)

Where We Are
in Missouri200-500
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Total Alumni/ 
Mizzou Alumni Association Members

Central Missouri area 
(Audrain, Boone, Callaway, Cole, 
Cooper, Howard, Moniteau,  
Monroe and Randolph counties)

197,683
72,748 37,62955,159

Total alumni statewide

St. Louis area (St. Louis City;  
St. Louis County; St. Charles and  
Jefferson counties in Missouri;  
Madison and St. Clair counties in Illinois)

Kansas City area (Jackson,  
Clay and Platte counties in Missouri; 
Johnson, Wyandotte, Douglas and  
Leavenworth counties in Kansas)	
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MIZZOU MAGAZINE
MIZZOU magazine is the premier alumni news 
publication of the Mizzou Alumni Association. 
It’s been that way for more than 100 years. The 
magazine has been recognized repeatably for 
quality, engaging content and design, most recently 
from the Council for Advancement and Support 
of Education and the Society of Publication 
Designers. Mizzou magazine is distributed to 
21,000 of the most loyal Mizzou households across 
the country three times a year. Now is a great time 
to advertise in MIZZOU magazine. 

T H E  M A G A Z I N E  O F  T H E  M I Z Z O U  A L U M N I  A S S O C I A T I O N

mizzou.com | Winter 2025

MIZZOU
Beneath a 

Tiger Moon
Nighttime in Columbia: Every lighted 

window and illuminated path carries a 

story of dreams, friendship and purpose. 

Adventure lingers in the air.

Page 30

T H E  M A G A Z I N E  O F  T H E  M I Z Z O U  A L U M N I  A S S O C I A T I O N

mizzou.com | Spring 2024

MIZZOU

GreeningtheGatewayAlumni cultivate a St. Louis parks renaissance

Page 16

mizzou.com | Fall 2024

Look at how many  
times there was a wide 
open receiver and  
he just misses them.  
He’s not a SEC qb.

Brady Cook absolutely delivered, 
throwing for over 3,000 yards while 
leading the 4th best Missouri offense 
since 2000

The worst thing he did was take that 
sack and then even worse fumbles the 
ball out of the end zone. That situation 
in the game that was inexcusable. The 

No, he does not have a good arm. Coming back 
from labrum surgery, it will be even worse.

Cook  was wildly erratic against MTSU. He 
missed on multiple deep balls. He seemed 
unsure of what he was seeing defensively in 
the first half. He took sacks when he shouldn’t, 
and even his running was a bit off, changing 

He’s the same player he was in his first game

Bails from clean pockets prematurely, creating 

Cook is not in good shape Cook can’t

He is a good kid but clearly not 

He wasn’t even good against Louisiana Tech 
before the torn labrum and getting shoulder 

He’s really not that 
great a runner

He is not the best QB 

He’s not a great processor

OMG... He’s done.

Cook choked under pressure. 

Objectively Cook wouldn’t start for MTSU - 

lol. Cook is a joke

Cook blew that run. Smdh -

Cook can’t play the quarterback position in the SEC. 1:36 remaining to come back from a 
crucial       4th & 17 pass from Brady 

The only reason he got 
the starting job is because 
he looked serviceable in a 
meaningless bowl game THAT 
HE STILL LOST

Brady Cook looks moderately better than 
he did a year ago. The offensive line looks 
basically the same. The running game leaves a 
lot to be desired. This really does look a lot like 
last years team. And heading into a week where 

Cook has never shown 
the ability to execute in 
the close games

He makes exceedingly poor decisions

>:(

He can’t make something out of nothing

Doesn’t always have the strength to 
drive passes to lateral RAC threats at 

With average arm 
strength, margin for error 
with break anticipation is 
much smaller.

Cook’s average arm will likely prevent him from ever 
becoming a full-time starter at the professional level.

Cook choked but the defense is to blame 

He wasn’t particularly 
efficient, accurate, or a good 
decision maker.

Cook has thrown for 6,473 yards (the 
7th-most in program history) with 38 
passing touchdowns (the 8th-most). 
He has 986 career rushing yards and 15 
touchdowns on the ground.

He was one of the team’s most-improved 
players last year after recording 
3,317 yards, 21 touchdowns and six 
interceptions to go with eight rushing 
touchdowns, an 11-2 record and a Cotton 

 Cook is one of the 10 best returning quarterbacks.

Time to call him Tom Brady Cook ...

Brady Cook is back!!!!!!!!!!!

NY6 bowlMissouri just finished an 11-win season

Cook 21/31 for 339 yd. 3 TD, 0 INT 

Cook enters 2024 as a championship-level quarterback.

He was named the offensive MVP 
of the Cotton Bowl, and Missouri will 
assuredly end the year in the top 10 of 
the College Football Playoff  
rankings for the first time

He was named the offensive MVP 
of the Cotton Bowl, and Missouri 

I was down on Cook early, he has gotten better and better. 

Wowww!!!

If there’s a picture in the 
dictionary for Mizzou True 
Son, it’s Brady Cook.

What else is there to prove? 
Legacy cemented

A.I. @ Mizzou – Page 16
Mushroom Magic – Page 26 
Constitutional 
Democracy – Page 32
Plus … Homecoming 2024!

Kudos to Cook, I’ve been a 
huge critic and he’s proven 
me wrong so far this year.

Extremely explosive, agile runner with great 
short-area energy and solid play strength.

Brady Mother Loving Cook!

He responded with a 
career season, throwing 
for 3,317 yards and 21 
TDs, and adding another 
8 rushing TDs.

Brady Cook is a big reason 
that the Missouri Tigers are off 
to their best start since 2013.

Thank you Brady Cook - LEGEND.

Brady Cook is set up to 
have a monster year.

Cook is on fire

… Is Cook’s arm cooked? arm cooked? 

Brady Cook for Heisman! It could happen! MIZ 

:O

11–2

6–7

THE EVOLUTION OF

BRADY COOK
P. 38

OMG!!!

T H E  M A G A Z I N E  O F  T H E  M I Z Z O U  A L U M N I  A S S O C I A T I O N

There is no Wins left on the 
schedule for Drink. Season over Just wow.less than the heart and soul.MIZZOU

He has weathered public scorn from fans...

FULL COLOR

Size	 1x or 2x	 3x	

Full Page 	 $2,760	 $2,400

1/2 Page	 $1,840	 $1,600

1/3 Page	 $1,265	 $1,100

COVERS 
	
Back Cover	 $3,910	 $3,400

Inside Front Cover	 $3,565	 $3,100
 
Inside Back Cover	 $3,335	 $2,900

Ad Rates
MIZZOU magazine (per issue)

Schedule

Fall 2026	 June 26	 July 16	 Aug. 28 

Winter 2027	 Oct. 26	 Nov. 9	 Dec. 17

Spring 2027	 Feb. 24	 March 5	 April 19

One-half
5 column
73⁄8" x 41⁄2"

Dimensions
Full Page
Bleed, 85⁄8" x 111⁄8"

One-half
3 column
43⁄8" x 7"

Issue date	 Space reservation	 Materials due	 Published date

Inserts, Blow-ins, Belly bands, Ink Jetting, Polybagging
Prices quoted upon request

M I Z Z O U  A L U M N I  A S S O C I AT I O N  O P P O R T U N I T Y G U I D E



Pricing for the custom magazine is based on a  
10,000 copy minimum, or the equivalent in additional 
advertising. This requirement is in place to allow us to 
promote an equitable product for both large and small 
clients that also gives us the flexibility we need to do a 
project of this magnitude.  While pricing for each project 
is slightly different, the following estimate is an average 
cost breakdown:

Editorial planning and writing.......................... $8,000
Graphic design and layout................................ $1,000
Magazine cost per copy (10,000 copy minimum)...........$1.75

MIZZOU Custom Magazine Pricing

> Spring 2025 — College of Health Sciences
65 

SPRING 2025

C O L L E G E  O F  H E A L T H  S C I E N C E SMIZZOU

Brains, Hearts  and HandsThe Science of  Helping Others

mizzou.com | Spring 2025

M  ZZOU
Tiger alumna and Gotham Writers Workshop Dean 

Kelly Caldwell shows you how to turn midnight 

mischief, beautiful mistakes and unreliable 

memories into lasting literature. 

 (Expect edits from your former roommates.)

HOW TO WRITE YOUR MEMOIR

T H E  M A G A Z I N E  O F  T H E  M I Z Z O U  A L U M N I  A S S O C I A T I O N

_________

College of 
Health Sciences
Special Edition

_________

CUSTOM MAGAZINE PROGRAM
Partner with the Mizzou Alumni Association and 
MIZZOU magazine to reach your target audience with 
high-quality, engaging content. Custom magazines include 
up to 16 additional pages of compelling content specific to 
your goals. Packaged together with the standard magazine, 
a custom approach elevates engagement with your key 
audiences using your stories and images.

Custom magazines feature a cover graphic calling attention to the special section.

57 SPRING 2025

HHJulia Marsden, BA ’61, 
of Austin, Texas, Aug. 29, 
2024, at 84. She was a mem-
ber of Alpha Chi Omega.

William McCartney,  

BS Ed ’63, of Broomfield, 
Colo., Jan. 10, 2025, at 84. He 
was a member of Pi Kappa 
Alpha, as well as the win-
ningest coach in University 
of Colorado Football history 

and a member of the College 
Football Hall of Fame.

Lynn Kuluva, BS BA ’64, 
of Leawood, Kan., Feb. 23, 
2025, at 82. He was a mem-

ber of Alpha Epsilon Pi and 
served in the U.S. Army.

HWilliam Worley,  
BS Ag ’64, DVM ’66, of 
Kansas City, Mo., Dec. 

7, 2024, at 82. He was a 
member of Kappa Sigma.

HAlberta Dobry, M Ed ’65, 
of Fargo, N.D., Nov. 8, 
2024, at 87.

garden.missouri.edu

$25 for 25 years!
Make a gift today to 
support programming 
for Mizzou Botanic 
Garden’s 25th  
anniversary.

Scan to giveSCAN TO
GIVE

Our newly transplanted white oaks have a 
natural lifespan of over 200 years, and have 

been growing on MU’s South Farm for 6 years 
in preparation for their transplantation to our 

Francis Quadrangle.

Make a gift today to support the Legacy Oaks project, 
and ensure our campus remains beautiful for decades 

to come.

MIZZOUGIVEDIRECT.MISSOURI.EDU/SUPPORT-LEGACYOAKS
573-882-4240

Pin oaks are one of the 
most short-lived oak 
species; with a lifespan of 
70-90 years, Mizzou’s 
original trees were 
considered end-of-life.

Established Aug. 26, 1999, Mizzou Botanic Garden 
is the entirety of the 1,252-acre campus, with 19 
specialty gardens and three tree trails. 

MIZZOU 
ALUMNI NEWS

H MIZZOU ALUMNI  ASSOCIATION ANNUAL MEMBER |  HH  L IFE  MEMBER

65 FALL 2024

1007052 SR
©2023 Brookdale Senior Living Inc. All rights reserved.

BROOKDALE SENIOR LIVING is a registered trademark of Brookdale Senior Living Inc.

for Mizzou alumni.A great move

Applicable to all discounts: Residents under a Life Care Agreement are not eligible for the discounts. These discounts do not apply to any room, board or 
services which are paid for all or in part by any state or federally funded program. Discounts are available to members and their family members, including 
spouse, adult children, siblings, parents, grandparents, and corresponding in-law or step adult children, siblings, parents, and grandparents through current 
spouse. Subject to availability. Further restrictions may apply. Cannot be combined with other offers.
*Discount is only applicable to new residents of a Brookdale independent living, assisted living, or memory care community admitting under an executed 
residency agreement. Discount applies only to the monthly fee/basic service rate, excluding care costs and other fees and is calculated based on the initial 
monthly fee/basic service rate.
**Discount is only applicable to new clients of personal assistance services by a Brookdale agency under an executed service agreement.
***Discount is only applicable to new residents of a Brookdale assisted living or memory care community admitting under an executed respite agreement. 
Discount applies to the daily rate.

Visit brookdale.com/MIZZOU to learn more!

monthly fee/basic 
service rate*

SENIOR LIVING:

7.5
OFF 

%

IN-HOME CARE:

OFF 
10

service rate for  
in-home services**

%

SHORT-TERM STAY: 

DISCOUNTED 
RATES VARY BY 
COMMUNITY***

brookdale.com/MIZZOU

MEET FACE TO PLACE
You never know what you’ll meet in Columbia. The little things that bloom along our nature 

trails lead up to breathtaking views. Bright nights on Broadway bring out a new side of you. 
Come here looking for something, and you’re bound to find something better, 

because every stay ends up being different from its beginning. 

Meet the city you weren’t expecting at VisitColumbiaMo.com

MEET FACE TO PLACE
You never know what you’ll meet in Columbia. The little things that bloom along our nature 

trails lead up to breathtaking views. Bright nights on Broadway bring out a new side of you. 
Come here looking for something, and you’re bound to find something better, 

“ �I hear more about the ads we place in Mizzou magazine 
than any of our other marketing efforts.” — ANNE MORGAN, 
EXECUTIVE DIRECTOR FOR ADVANCEMENT, OFFICE OF PLANNED GIVING

Z-O -U !  7
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Circulation: Approximately 175,000 alumni and  
friends of the University of Missouri 
Open rate: 35%

Submit ads by the end of the month to appear  
in the following month’s issue

600 x 200 pixels, .jpg or .png format

ad space

ad space

MIZZOU ALUMNI NEWS  
EMAIL NEWSLETTER (monthly)

Location		  Cost per issue	 6x or 12x	 	

First placement 		  $900	 $800
Second or third placement		  $800	 $700

Mizzou Alumni News is the number one source of 
information for Mizzou Alumni and the only available 
publication to reach the entire alumni audience.

M I Z Z O U  A L U M N I  A S S O C I AT I O N  O P P O R T U N I T Y G U I D E



TARGETED NEWSLETTERS

Location	 Cost per issue	 6x or 12x
 
First placement 	 $400	 $350
Second placement	 $300	 $250

Touring Tigers

Boone County News

St. Louis News

Mizzou-YA (Young Alumni)

Kansas City News

True Tiger Parent

Our targeted newsletters reach specific audiences with information that is 
meaningful to their lives and careers. Targeted chapter newsletters are available 
in any of our chapter locations on a variable or as-needed basis.

Touring Tigers News 
Monthly travel newsletter reaching 
90,000 alumni age 50+ 
Open rate: 36%

Boone County News (MO) 
Monthly chapter newsletter highlighting 
Mizzou happenings in Boone County, 
Missouri, and the surrounding area 
reaching 20,000 alumni 
Open rate: 48%

St. Louis News 
Monthly chapter newsletter highlighting 
Mizzou happenings in the greater  
St. Louis area reaching 34,000 alumni 
Open rate: 35%

Mizzou-YA News 
Quarterly newsletter reaching 54,000 
alumni under age 28 and those who 
have graduated in the past three years 
Open rate: 54%

Kansas City News 
Monthly chapter newsletter highlighting 
Mizzou happenings in the greater  
Kansas City area reaching 18,000 alumni 
Open rate: 35%

True Tiger Parent Newsletter 
Newsletter sent 3x/yr reaching parents 
of our 2,000 active student members 
Open rate: 53%

Z-O -U !  9



SOCIAL MEDIA
Our Tigers are active and engaged across our social media channels. Leverage that excitement  
with an MAA partnership, while selecting the audience that best matches your needs.

Social Media Promotional Options:
 
Organic Promotion 
Our event and program sponsors and advertisers can receive 
special recognition as a sponsor on the Mizzou Alumni 
Association’s social media platforms through organic posts.

Targeted Social Media Ads
Our sponsors and partners can 
showcase their connection with 
MAA through social media 
placements to reach a targeted 
audience of Mizzou alumni and 
friends. Sponsors will work 
with our team of social media 
specialists to craft and place a paid 
social media ad through MAA’s 
social media platforms.

Facebook:  33,900                 Instagram:  13,700                  X:  24,700	             LinkedIn:  5,800	

To learn more about social media sponsorship options, contact:
Scott Dahl  |  Director of Business Development
573-882-2374  |  scottdahl@missouri.edu

M I Z Z O U  A L U M N I  A S S O C I AT I O N  O P P O R T U N I T Y G U I D E
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MIZZOU.COM
MAA’s website serves as a hub for more than 120 association chapters, as well as headquarters 
for major events like Homecoming. Your banner ad will be visible on all major landing pages.

Programmatic Advertising 
Programmatic advertising offers partners the opportunity to reach targeted 
audiences with banner ads on various websites in an efficient manner.  
The MAA works with a third party, Impact Alumni, to facilitate this process. 
Contact Scott Dahl (scottdahl@missouri.edu) for more information.

Ad Rates: Mizzou.com Dimensions
$800 per month

$700 per month for 6+ months contract

Mizzou.com rotating ads
300 x 300 pixels

Facebook:  33,900                 Instagram:  13,700                  X:  24,700	             LinkedIn:  5,800	
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SPONSORSHIP OPPORTUNITIES
Becoming a sponsor of Mizzou Alumni Association programs offers both strategic  
and meaningful benefits for individuals or organizations looking to build visibility, 
influence and goodwill within the University of Missouri community. 

Each sponsorship is custom built on what is the best fit for your business or organization with 
promotional and in-person opportunities. Sponsorship packages can range from $500-$20,000 
or include in-kind donations, depending on your desired reach and outcome.

Here are several compelling reasons to consider sponsorship with the MAA:

1. BRAND EXPOSURE TO A LOYAL AUDIENCE
MAA connects with tens of thousands of engaged alumni across Missouri 
and nationwide. Sponsorship gives your brand direct exposure to an 
educated, professionally diverse and often influential audience who are 
loyal to Mizzou and its partners.

2. COMMUNITY AND RELATIONSHIP BUILDING
Your support helps foster lifelong relationships between alumni and the 
university, aligning your brand with a cause that promotes education, 
community and tradition. This can enhance your company’s reputation as 
a supporter of higher education and local initiatives.

3. TARGETED MARKETING OPPORTUNITIES
MAA hosts events like Homecoming, Mizzou HQ (tailgates), and 
professional networking events. These offer tailored sponsorship packages 
that align with specific demographics (e.g., young alumni, legacy families 
and industry professionals).

4. SUPPORT FOR STUDENT AND ALUMNI SUCCESS
Your sponsorship dollars directly support scholarships, leadership 
programs and alumni services, helping shape the future of students and 
maintain strong alumni bonds.

M I Z Z O U  A L U M N I  A S S O C I AT I O N  O P P O R T U N I T Y G U I D E



SPONSORSHIP OPPORTUNITIES

Parade

Campus Decorations

Spirit Rally

Talent Show

Blood Drive

The nation’s first and finest Homecoming celebration offers many different opportunities  
to get  in front of more than 50,000 visitors returning to campus.

Sponsorship opportunities  include:

• Homecoming Parade & Livestream

• Campus Decorations

• Talent Show

• Dome Lighting

• Spirit Rally

• Homecoming Headquarters

• Flag Football Competition

• Nation’s Largest Blood Drive

• Tiger Food Fight

• Mizzou Hall of Fame

HOMECOMING

Z-O -U !  13



14   M- I -Z !

SPONSORSHIP OPPORTUNITIES

Football Fridays 
Be a part of the excitement with this spirit rally before  
select home football games

Gold Standard Awards
Recognizing Mizzou’s finest

Griffiths Leadership Society
Promoting the growth and education of women to create a 
nationwide network of leaders

Alumni Leadership Conference
Volunteers and leaders from across the country gather once 
a year on campus for inspiration

Mizzou HQ Tailgate/Bowl Game Events
The Mizzou Alumni Association creates the fan experience 
for select road football and basketball games and any  
postseason opportunities to follow the Tigers

St. Louis area events
Several events are offered each year to engage  
Mizzou’s largest geographic population, including:
• Black and Gold Gala
• Trivia Night
• Gamewatches 

Senior Sendoff 
Mizzou tradition sends graduating seniors  
off in style

Gold Medal celebrations 
Celebrating our 50-year anniversary classes

Touring Tigers 
A unique opportunity to tie-in with these  
international travelers

Mizzou HQ Tailgates

Senior Sendoff

Trivia Night

Black & Gold Gala

Touring Tigers

PA R T N E R S H I P O P P O R T U N I T I E S  W I T H  T H E  M I Z Z O U  A L U M N I  A S S O C I AT I O N



MIZZOUMADE BUSINESS NETWORK
The MizzouMade Business Network aims to promote and tell stories of businesses owned 
and founded by Mizzou alumni, create space for connection and collaboration among business 
owners, and provide educational and networking opportunities.

Sign your business up today at 
mizzou.com/joinbiznetwork

HOW TO PARTICIPATE
�Join the MizzouMade Business Network and share your story, 
promote your services, and connect with others.

	A standard membership is FREE and includes:
• �	Listing in  the online alumni business directory
• �Networking and education opportunities
• �Access to MizzouMade Business LinkedIn Group

A premium membership ($750/yr) also includes the following:
• �	Inclusion in Business Network listing in MIZZOU magazine
• �Priority opportunities for social media highlights
• �Priority access for sponsorship and event opportunities
• �Your premium membership supports student and  

alumni programming

Electronic newsletter sent 
every two months

Online directory listings

MIZZOUMADE
BUSINESS NETWORK COMING

SOON!
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